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 May 2008

 Financial Web Marketing
How to Grow Your Financial Services Business with the Internet 

Get Organized with Your Online Marketing

Most financial professionals realize that simply putting a business website up on the Internet is not 
going to attract new customers unless people can find it. But there is understandable confusion 

about where to begin with Internet marketing. A 
frequent question is, "How can I get onto page one of 
Google?" Achieving high rankings on the search 
engines begins with some basic steps you can take, 
and most of them will cost you nothing once you have 
your website.

Silverado Press provides a Web Marketing Checklist
that you can print out and check off as you progress 
through the basic tasks that are on the list. If you can 
allocate a couple of hours a week, or assign someone 

to these tasks, you will begin to make progress, even though it may take several months before 
your website works its way up in the "natural" search engine rankings. Natural rankings are the ones 
in the main section of the search results pages, as opposed to the "Pay-Per-Click" ads and banners 
that you see elsewhere on the page.

The most successful approach for financial professionals is to focus on LOCAL Internet marketing 
for several reasons. Most of you service your clients within a defined geographic region. Also, it is 
obviously more difficult to rank high on a national level for any particular search term, nor would you 
want to. It helps to organize your approach if you understand that there are four major categories 
that require your attention to get good rankings:. 

Keywords - You must define what search terms people use to find your services, including 
your city name. These must be inserted into your website's "source code" by your 
webmaster. 

1.

Search Engines & Directories - Learn what these are and how to get listed with them.2.
Link Strategy - Inbound links to your site are very important, the more the better, especially 
from other high-traffic, relevant sites such as local online directories.

3.

Website Content - Fill your site with the important keywords you identified in point #1. 4.

These four categories form the foundation of your Internet marketing efforts. Everything else flows 
from here. You will begin to realize that online marketing is not about YOU. It is about the words that 
your prospects use to search for and find the services that you offer. 

Internet Marketing Resources You Should Know About 

Silverado Press provides a number of resources to help our customers gain visibility on the Internet
and grow their practices. There are also a number of other online sites that we recommend: 

The Google Adwords Keyword Tool 
(https://adwords.google.com/select/KeywordToolExternal) for finding more variations on 
keywords.
Google Trends (http://www.google.com/trends), a tool that allows you to compare which 
keywords are the most popular.
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Savvy Resources (http://del.icio.us/Savvy_Resources), a long list of resources on a 
del.icio.us site. This page is for more advanced tactics, but the topics are nicely organized in 
the menu on the right. 

The Internet is loaded with plenty of information on Internet marketing, more than any one person 
can possibly absorb. It's a matter of simply getting started on the basics, and staying organized as 
you make more progress. 

Submissions to Local Directories 

There are many local online directories in which you can post information about your company, with a 
hyperlink back to your website. Most of them charge nothing for a basic listing. Simply go to any 
search engine browser and search for "local directories." A long list of possibilities will appear. Some 
of the top ones are: 

Local Yahoo
Google Maps
YellowPages.com
MSN Live Search Maps

If you cannot find the time to do the work of entering all of this information, or want to speed up the 
process, Silverado Press offers a shortcut with LocalDirect, a fee-based directory submission 
service. This service: 

Submits your website address, company information, and keyword-rich content to dozens of 
the major Internet directories. 
Establishes in-bound links from highj-traffic sites which helps your overall search engine 
rankings. 
Continues to resubmit the data on a monthly basis.
Helps people find you when they are searching for local services in your own community.
Ensures accuracy of the information in the directories. 
Allows updates if your company information changes such as a new address or additional 
products or services. 

If you are interested in this service, please send an email to sylvia@silveradopress.com, and 
we will contact you with more information. The fee is $195 set-up, plus $10/month subscription 
to the data stream that keeps your information current in dozens of directories. 

More Resources 
We are committed to providing Interent marketing resources geered specifically for financial
professionals. 

Marketing Webinars. Regular, informative webinars are offered on various aspects of
Internet marketing. Regular attendees learn practical techniques to increase their online
visibility, and make the Internet work for them. 

Articles and Worksheets. We take a step-by-step approach to simplify the world of online
marketing, with information, checklists, and other resources to drive traffic to your website, 
and to help you grow your business using the power of the Internet. 

See our website, www.silveradopress.com for webinar times and registration information.

Financial Web Marketing is published by Silverado Press, 6680 Alhambra Ave. Suite 224, Martinez, CA 94553,
925-228-2024. For information on Internet marketing programs for insurance and securities advisors, please visit
www.silveradopress.com


